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1 Introduction to this document

This deliverable relates to task T6.2. Setting up a visual identity and creating dissemination materials, and will give an
overview of the work to date. The task involves establishing an appropriate logo, tag-line and other visual elements
necessary for the effective branding of the EMMA project and has already successfully begun with the establishment of a
strong visual identity for the EMMA project, one that is supported and agreed upon across the partnership. Based on this
identity, a project website has been produced, the production of project leaflets is in progress. Also posters,
presentation slides and pull-ups all based on a common and agreed brand book will be made available. Where possible,
materials are being prepared in multiple language versions to facilitate dissemination across the partnership according to an
agreed style. This task also includes the timing and release of a series of press releases related to key moments in the
lifetime of the project, the first issue launching the project was already released on April 14. Furthermore a newsletter will
be produced and distributed on a regular basis aimed at stakeholders and potential MOOC providers with the latest news
about EMMA.

2 Logo

Following some initial discussion between the design team in ST
UNINA and ATiT a first selection of possible design images for o

the project was chosen and elaborated based on the principle that =~ = ==eemmssess =
the design approach for EMMA should be clear, attractive and S o
ensure the clear visibility of not only the project name but also the

important by-line ‘European Multiple MOOC Aggregator’. =
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A final short list of 3 options were provided by UNINA.An online

poll was organised amongst all partners to give everyone the e s
chance to decide between the three different logo styles. At the v
kick-off meeting the results of this poll were presented and with AGSAEGATOR

46,2% of the votes the Pink graffiti style logo was chosen.

Choose your preferred logo-style:

Response Response

Answer Options (S8 & N5 B H&S
s Percent Count .uropean multiple

PINK, Graffit 46.2% 12 nooc aggregator ~
GREEN, Retro 30.8% 8 -
BLOCKS, Modern 23.1% 6

Answered question 26

Skipped question 0

EM
MA - -

EUROPEAN EUROPEAN
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The final version of this logo was then made available by UNINA in 4 options:
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3 Brandbook

After the agreement on the logo, the logo design was sent to a graphical designer and a Brandbook was produced. The
main purpose of the brandbook was to set guidelines with regards to the correct use of the logo, decide on a colour palette
to use in future dissemination materials, choose a typeface to use in future dissemination materials, choose a first set of
brand icons to use on the website and other communications and design some first brand images to be used in future
dissemination materials. The brandbook can be found in Annex I.

4 Tagline

The general tagline chosen for the EMMA project is: “Providing multilingual access to European MOOCs”, this tagline
explains the unique selling point of EMMA very well: the translation service EMMA will offer of MOOC content in different
European languages. This taglines was already used in the first Press Release and will be used on the first general leaflet.
Other taglines might be useful to develop later on.
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5 Website
1. Web site

When deciding to set up a project website, the management team agreed that this needed to be closely linked to the EMMA
platform which will be the focus of all dissemination actions once the first MOOCs become available. It was therefore agreed
that the website would be developed by the UNINA team with the support of ATiT in the preparation of the content.
Following some discussion amongst the partners, a URL was chosen than points clearly to the core themes of EMMA —

WWW.europeanmoocs.eu.

A stepped approach to how the site will be made visible has been agreed as follows:
e Phase 1 (April 2014 — August 2014) — the URL will bring visitors directly to the project website where information about

the project can be found.

o Phase 2 (August 2014 — end of project) — the URL will bring visitors directly to a so-called splash page which will
provide the visitor with several options; go directly to the portal, join one of the social media channels associated with
EMMA or go to the project website for more information about the project including the constantly updated news reel

and event announcements.

During the Lisbon meeting in April 2014, a draft was
presented by the UNINA team which will form the
basis of this splash page when it goes live at the end
of August.

The splash page will provide links to 6 different
possible locations:
e The current EMMA project site

e The EMMA MOOC platform

o News and updates about EMMA

e Location aimed at new providers

o A newsletter subscription page

o The different EMMA social media channels

This page will provide links to multilingual information,
while still retaining the partner logos and the relevant
funding and contact information.
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At the same time work is underway to set up the
EMMA portal which will be at the core of EMMA. This Find your MOOChere
portal is being built using the same design approach

as the project website and splash page and an early

screen shot is shown here for illustration, this site is ‘ :
liable to have a number of changes made before going o Il e e G
public in August 2014.

Again the emphasis is upon showing the MOOCs
available as well as the operational EMMA service
offer.

Care is being taken to ensure a common style to all
web development so that the visitor starts to associate
a specific look to all manifestations of EMMA online.

2. Current project website

The current project website was launched on schedule in Month 3 of the project lifetime and is made up of several sections
based on the wireframe design prepared by ATiT and realized by UNINA.

The front page is designed to get across key information about EMMA based on the strengths of the project, namely its
experienced consortium and the variety of MOOCs it will offer. It also includes a
regularly updated newsreel service which aims to promote news about not only the
EMMA project but other activities, research initiatives and developments related to
MOOCs particularly in Europe.

Relevant events are also included in this section and the team will specifically
highlight events in which EMMA team members will be present and where the
EMMA platform will be promoted. Such news will be regularly updated with a target
of at least 2 news items per month and one event which will be monitored and
reported on as part of the indicator process related generally to WP6.

Further enhancements planned for the EMMA project front page include a Twitter
feed and an invitation for people to sign up for the planned newsletter. Revolving
banners for the top section are also under consideration whereby key events and
developments can be highlighted, e.g. the first MOOC launched, the first key target
numbers reached, invitations to EMMA events like summer schools and training
courses, etc..

h This site already has an analytical programme in operation and so it will be possible
to identify the growth in visitor numbers and the patterns of such visits according as
EMMA grows. This information will also form part of the indicator review process for WP6.
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A series of tabs lead to several other sections of the website and function as follows:

e About - this section is intended as a way in which the most basic and essential information about the project is
available for visitors. It is based on several simple questions and will be adjusted according as the project develops. It
includes at the top the so-called ‘elevator pitch’ which is intended to get across the basic idea behind EMMA in just a
few sentences.

o News - this section provides an archive of all the news articles that have appeared on the front page each of which are
linked to a further page for a more elaborated version of the news article. As the site is based on a blog structure,
visitors can add comments to news items if they wish. Each news item always includes a link for further information and
is accompanied by an image.

o Project - this section offers 3 further drop-down tabs in addition to a simple description of the project and the time-
frame under which it is operating. These are Partners, Outcomes and Progress. Under “Partners”, the visitor can find a
description of each of the partners involved, the names of the staff associated with each who are working on the project
and a link to a relevant website. Under “Outcomes” is a list of public deliverables that will be produced and made
available by the partners. These deliverables will be added when they are finalized and have been approved by the
European Commission review process. Under “Progress” the visitor will find short progress reports published every 3
months by the management team describing the main steps that have been taken by EMMA in the preceding 3 months
and the status of the EMMA portal.

e Events - this section provides a list of relevant events and highlights in particular where and when information about
EMMA is being presented in a public event. It will be augmented by event reports provided by partners who participate
in events who will also provide short descriptions and links to outputs.

¢ MOOCs - this section provides a link to each of the currently planned and/or available MOOCs. For each there is a
description of the MOOC, how it is structured and when it is planned to start along with the name of the institution who
is providing the MOQOC.

e Contact - this section provides information as to how visitors can contact the project management team.

Links to the EMMA Twitter channel and Facebook page as well as an RSS feed are provided at the right top corner of the
website.

6 Social Media Channels

Two different channels were set up to provide a social media presence for EMMA. To be in line with the website url
(www.europeanmoocs.eu) the Twitter channel was branded as @EUmoocs, with #£EUmoocs as an extra tag. The Facebook
channel can be reached via https://www.facebook.com/EUmoocs. For the lay-out of the channels an image in line with the
brandbook image style, in future these headers can be adapted to eventually to fit to the promotional campaigns. An
automatic feed was created to feed news from the EMMA website into the Twitter and Facebook Channel. Each social
media channel has its own editorial team, who is responsible for putting regular posts and tweets about EMMA activities but
also about MOOC developments in general. At this stage the twitter channels has 145 followers (launch April 2014) and the
Facebook page 186 likes (launch June 2014). On the next page screenshots can be found of the two channels.
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Figure 1 Screenshot EMMA Twitter Channel
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7 Leaflets

Two types of leaflets will be produced based on the brand book created for the
M i project. They will be made available in time for the September launch of the Portal
il and are summarized as follows:

PROVIDING 1. General Leaflet
MULTILINGUAL

ACCESS TO The simple leaflet available in all partner languages provides basic information

about EMMA along with basic information related to the partners, project duration,
type of MOOCs available, main features of the platform etc. A basic introductory
leaflet about EMMA was already produced to help raise awareness about the
project in the lead in and first months of its existence and distributed at both the
Media & Learning Conference in December 2013 and the eMOOCs14 Summit in
February 2014. A complete copy of this leaflet is available in Annex Il of this report.

The next version of the introductory leaflet was already produced in English and
can be found in Annex lIl. A printed version will be distributed to the partners in time
for the main launch of the portal in September 2014. Translations in the different
partner languages will also be produced where needed.

2. MOOC specific leaflet

The promotional campaign aimed at MOOC participants is a highly segmented one and will launch according as the first
MOOCs become available - foreseen in September 2014. It will involve a Europe-wide action led by ATiT in English which
will focus mostly on multiplier agencies and national action led by the partner involved in each of the specific MOOCs in the
languages of delivery. These national campaigns will depend heavily on the channels described by the partners already in
their dissemination audit and reported on in the later section based on the information gathered through the dissemination
audit process. An important aspect will be the organisation of effective promotional campaigns: including web and social
media campaigns, the use of traditional media outlets, providing flyers and other relevant print materials for distribution via
local and regional players in education institutions, adult education institutes, libraries, job centres etc..

In order to disseminate the MOOC:s to the defined target groups, simple leaflets will be produced specifically presenting
each MOOC. These leaflets are being designed by ATiT and will be then provided to the partners. The format will be a
postcard or bookmark, on the front will be an attractive image and the reverse side will give more information about the
specific MOOC: title, description of the MOOC, date and time of the course, short explanation of what a MOOC is, link to
more info & enrolling page, MOOC provider and in which languages it is available, links to the social media channels & a link
to the EMMA platform. The leaflets can be used in the online campaign or printed out by partners to distribute in a paper
format. The MOOC leaflets will be produced in the same languages in which the MOOC is provided. A first draft of this
leaflet can be found in Annex IV.

8 Newsletters and Journals

The partnership is committed to the preparation and release of its own monthly newsletter activity aimed at stakeholders and
MOOC providers. The first of these newsletters will be released in September 2014 and will provide information in English
about the project and what it is offering. It is part of the campaign aimed at both stakeholders and potential MOOC providers
and will be sent to the dedicated EMMA database which is currently being built up along with those already receiving the
Media & Learning Newsletter which currently goes out to almost 13,000 email addresses on a monthly basis.
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This newsletter will contain several sub-sections namely;

¢ Anintroduction, for the first issue in this section the EMMA project will be introduced to the readers, in following issues
a short progress report will be given (the status of the project activities, other highlights about the project)

¢ An INSPIRE section with an article on the MOOC phenomenon to be written by an invited author, expected length 500
words plus images, those to be first invited include project partners and known experts in this area.

o An UPDATE section with news items related to MOOCs based on the news published in the EMMA project website

¢ An ENGAGE section where in other Universities and Institutions are encouraged to take part in EMMA and develop
their own MOOCs through the EMMA platform (this section will be included after the EMMA pilot MOOCs, most likely
around January-February 2015)

o Events list with related conferences

o AHighlight with an interesting announcement like a call for papers, event, development or news item.

The Newsletter will provide links to the EMMA website as well as to the social media channels. The targeted number of
issues of these newsletters is 9 times per calendar year. The first draft of this newsletter can be found in Annex V, the first
issue will be sent out in September 2014.

9 Press releases

The EMMA project will send out press releases with highlights of the project every few months. The press release is mainly
targeted at stakeholders, policy-advisers and decision-makers at institutional, regional, national and European level. The
first press release created in April 2014 was sent out to announce the launch of the project. A copy of this press release is
available in Annex VI. The next press releases will be created using a similar style.

Below you can find the planning for the press releases in the first project year:

M Month Activity
3 April 14 Press release 1 announcing the launch of the project accompanied by news on website and
twitter campaign

8 September ‘14 | Press release 2 announcing the launch of the EMMA portal accompanied by news on website
and twitter campaign

12 | February 15 | Press release 3 announcing new MOQOCs from UB, UOC and TLU accompanied by news on
website and twitter campaign

Followed by... | Press releases in average every 6 months according as there are new announcements.

10 Other dissemination materials

The following dissemination materials will be made available to disseminate the EMMA project during the course of the
project and updated as necessary:

An introductory presentation about the project which can be translated and used by all partners introducing EMMA suitable
for both showing as part of a presentation or introductory talk and as a stand-alone that can be left playing on a stand for
example at an exhibition. This presentation will cover the main activities and phases of EMMA along with a description of
who is involved and what the main outcomes will be. This presentation will be ready by September 2014.

A design for a poster/pull-up which will be produced in English for use at international events and which can also be
translated in partners’ own languages for local production and use. This is a design for a promotional rather than an

1M|Page
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academic poster and one which will use few words but focus rather on key images in an attractive visual style with
keywords.

Other dissemination and promotion tools and ideas will be investigated during the lifetime of the project to help build up
interest in and engagement with the EMMA community and service offer. Such tools include the use of ‘digital badges’ which
MOOC participants can ‘earn’ according as they pass certain agreed milestones as a way to receive recognition for their
achievements. Other digital devices such as the use of a ‘blue ribbon’ to denote particular quality will also be considered as
part of the social media campaign and/or ways in which individuals can indicate that they are a friend of EMMA on their own
sites and channels. Furthermore short witness style video clips will also be investigated as a way to promote participation in
the MOQOC offer.

12|Page



EUROPEAN
MULTIPLE

MOOC

AGGREGATOR

11 Annexes

1. Annex 1 Brandbook
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Core colours

EMMA has two core colours: EMMA Pink and EMMA Dark
Grey. The EMMA pink is fresh and in conjunction with the

EMMA Dark Grey gives the Brand a modern feel.

EMMA Pink

C.19 M.70 Y.0 K.0
R.206 G.105 B.166

EMMA Dark Grey

C.0 M.0 Y.0 K.90
R.60 G.60 B.59

Secondary colours

The secondary palette can be used to give highlights or
emphasis or for complex graphs/charts.

EMMA Turquoise EMMA Green
C.79 M.11 Y.44 K.0 C.47 M.27 Y.96 K.5
R.O G.161 B.156 R.152 G.155 B.45

EMMA Dark Purple EMMA Purple
C.87 M.100 Y.25 K.35 C.51 M.90 V.33 K.15
R.59 G.29 B.83 R.132 G.50 B.98

EMMA Orange EMMA Yellow
C.10 M.71 Y.95 K.0 C.5 M.10 Y.86 K.14
R.220 G.99 B.32 R.222 G.196 B.44




Primary Typefaces

Our main typefaces are Open Sans and Bommer. These
two provide a great combination and promote the
brand identity.

This is the primary typeface for Headings and Sub-heads.
This typeface is a close match to Sketch Block (used in the
logo) but is easier to read.

Bommer Light
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJDKLMNOPQRSTUVWXYZ
0123456789 |@#S%N&*()

Bommer Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 |@#$%A&*()

Bommer Black
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJRLMNOPQRSTUVWXYZ
0123456789 !@#$%M&*()

OPEN SANS

All body copy should be set in Open Sans. It is an open
source typeface from Google and can be used for both
web and print.

Open Sans Light
abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 |@#3$%"&*()

Open Sans Bold
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 '@#$%" &™*()

Open Sans Extra Bold
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 |@#S% &*()




Secondary Typefaces

These fonts provide a variety for impact or when typefaces

aren't available (such as when using Microsoft Office).

SKETCH BLOCK

This Font should be used sparingly. As it is the typeface
used for the LOGO we don't want a brand asset over-used
which may dilute the unique prestige of the logo.

Sketch Block Light
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIKLMNOPQRSTUVWXYZ
0123456789 1@#$%"&*()

Sketch Block Bold
abedefghijklmnopgrstuvwxyz
ABCDEFCGHIIKLMNOPQRSTUVWXYZ
01234561789 !@#5%*&*()

ARIAL

When using PowePoint or Word please use Arial as the
main typeface

Arial Light

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 |@#$%"&*()

Arial Bold
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 !@#%$%"&*()



Icons

Icons help communicate abstract concepts and help with
navigation.

These are our set of icons.
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EMMA Photos

The images used for “EMMA” communications need to
be special.

The images are:

° Surreal

* About connections

° About technology
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2. Annex Il Pre-launch Leaflet
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3. Annex lll General Leaflet
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EMMA - Providing multilingual access to
European MOOCs

EMMA gives learners across Europe access to free, massive, open, online

courses (MOOCs) from prestigious European Universities. By making
courses available in multiple languages, EMMA promotes real cross-
cultural and multi-lingual learning, helping to preserve Europe's rich
cultural, educational and linguistic heritage.

r
How does EMMA work?

The European Multiple MOOC Aggregator, EMMA for short, is a
30-month project showcasing the diversity of MOOCs in Europe
and piloting an innovative approach to their use. EMMA's special
features and tools will facilitate learners to follow whole MOOCs
or to construct their own personalised learning path with units
from several MOOCs and from different countries, as their
building blocks. A transcription and translation tool will help
students to access courses in multiple languages as the project
goes on. Analytics and tracking data allow for monitoring and
upgrading of the service.
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Who's involved?
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WHAT?!

An free online course to introduce
the concept of dimatic changes in
the context of sustainable
development, relating it to the
experiences lived by all of us of
how to adapt to them and curb
their effects, be it floods, water
shortage, rise in the sea level

or coastal erosion, to name a few.

WHEN?
From 5 September until
31 October 2014 (8 weeks)

HOW?

MOOC stands for

Massive: you're not alone

Open: everyone welcome, it's freel
Online: study from anywhere
Course: Yes, you're going to learn
a lot of new things!

Read more & enroll on:
europeanmoocs.eu/courses

This EUmcoc is presented to you
by Universidade Aberta in Portugal
together with EMMA and is
available in Portugese and English.

D twitter.com/EUmoocs

I facebook.com/EUmoocs

Find more free,

open, online courses
in multiple languages
from different
European universities
at europeanmoocs.eu

ABERTA :
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September 2014

Highlight

Open_call position papers on
MOOCs

The call for position papers on the
opportunities  and  characteristics  for
Eurcpean cooperation on MOOCs orpanised
by the HOME project i open until 13
September 2014___. Bead More

MOOC of the month

Technology Enhanced Leaming
This MOOC entitled Technology-Enhanced
Leamning {TEL) offers a unigque, state-of-the-
art survey of the field, providing you with bath
theoretical underpinnings and  practical
hands-on experience of the technologies in
different leaming contexts. This MOOC is
intended to give you a brosd owerview of
technodogies, their associated characteristics
and the ways in which they can be used to
foster different pedagogical approaches
across  different  leaming  contexts. More
courses will be launched ......

Events
T-10 July “14 11th International
Conference on
Excellence in
Education, Paris

16-19 Sept “14  EC-TEL 2044, Graz

Annex V Newsletter (draft)

EMMA: Providing multilingual access to European MOOCs

The Eurcpean Multiple MOOC Aggregator, EMMA for short, is 3 30-moenth project showcasing the
diversity of MOOCs in Ewope and piloting an innovative approach to their use. EMMA's special
features and tools will facilitate leamers to follow whole MOOCs or to construct their own personalised
leaming path with units from several MOOCs and from different countries, as ther building blocks. A
transcription and translation tool will help students to access cowrses in multiple languages as the
project goes on. Analytics and tracking data allow for monitoring and upgrading of the service. A team
of 12 parners across 8 countnes, including experts in technology enhanced leaming, machine
translation and leaming analytics. As the project evolves, other universities will be invited to join and
make their MOOCs available through the EMMA platformn. This is the first issue of the project's
newesletter which will update you on EMMA's progress, activities as well as on the latest developments
in the MOOC worid. Happy reading!

INSPIRE

niversiy of Lslcests
Lorem ipswm dodor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aznean massa. Cum sociis natogue penatibus et magnis dis
parturient montes. nascetwr ridiculus mus. Donec quam felis, ulticies nec,
pellentesque =u, pretium quis, sem. Nulla consequat massa quis enim. Donec
pede justo, fringilla vel, aliquet nec. wulputate eget. arcu. In enim justo,
rhoncus ut, imperdiet a, venenatis vitse. justo. Nullam dictum felis eu pede
molis pretium. Integer tincidunt. Cras dapibus. Vivamus elementum semper nisi. Asnean vulputate
eleifend tellus. Asnean leo ligula, porttitor eu, consequat vitae, eleifend 2c. enim. Lorem ipsurn dolor sit
amet, consectetuer adipiscing =it Aenean commodo ligula eget deolor. Aenean massa. Cum socis
natoque penatibus et magnis dis partunient mentes, nascatur ndicules mus. Donec quam felis, ultricies
nec, pellentesque eu, pretium quis. sem. Mulla consequat massa quis enim. Donec pede justo, fngilla
wel, aliquet nec, vulputate eget, arcu. In enim juste. rhoncus ut. imperdiet a. venenatis witae, justo.
Mullam dictum felis eu pede molis pretium. Integer tincidunt. Cras dapbus. Vivamus elementum
samper nisi. Asnean wlputate eleifend tellus. Aenean leo Bgula, portitor eu, conssgquat witas, eleifend
ac, enim. Lorem ipsum dolor sit amet, consectetuer adipiscing efit. Aenean commaodo Figula eget dobor.
Aenean massa. Cum sociis natoque penatibus =t magnis dis parturient montes, nascetur ndicubus
mus. Donec quam felis, ultricies nec, pelentesque ey, pretium quis, sem. Nulla consequat massa quis
enim. Donec pede justo, fringilla vel, aliquet nec, wulputate eget, arcu. In enim justo, rhoncus ut,
imperdiet a, venenatis witae, justo. Mullam dictum felis eu pede mollis pretiom. Integer tincidunt. Cras
dapibus. Vivamus elementum semper nisi. Aenean vulputate elefend tellus. Aenean leo gula, portior
eu, conssquat vitae, eleifend ac, enim. Lorem jpsum dolor sit amet. consectetuer adipiscing elit.

eiwo AteS [ K ——8 "™ gz o u e @ wp?

This project has necesved funding from the European Linion's ©2 and frmewar unider grant no 21030

33|Page












