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1 Introduction to this document 

This deliverable relates to task T6.2. Setting up a visual identity and creating dissemination materials, and gives an 
overview of the work carried out from M13 to M22 related to this task. It follows directly on from reports D6.2 (M1-M5) and 
D6.2.1 (M6-M12) which gave an outline of the dissemination materials in the first year of the project.   
 
The overall dissemination task involves establishing an appropriate logo, tag-line and other visual elements necessary for 
the effective branding of the EMMA project and more importantly for the MOOCs themselves. 
 
The following dissemination materials and or channels have either been introduced or further adapted in the period from 
M13 to M22: 
 

 The EMMA platform, where participants enroll and follow MOOCs has been re-styled by UNINA with a new 
homepage 

 4 social media channels continue to be elaborated (Facebook, Twitter, YouTube, SlideShare) 

 The Project Leaflet has been updated 

 MOOC leaflets have been created for each MOOC in the October 2015 launch 

 Magnetic postcards, bookmark 

 Different promotion videos have been made 

 A video competition & social media campaign has been launched and people have submitted videos  

 Newsletters 

 Student recruitment mailings 

 A roll-up banner & poster 

 Summer School dissemination/ work material 
 
Where possible, materials are being prepared in multiple language versions to facilitate dissemination across the 
partnership according to an agreed style.  
 
This task also includes the timing and release of a series of press releases related to key moments in the lifetime of the 
project. Since D6.2.1 press releases have been sent out on 6/05/2015 and 7/10/2015. Furthermore a newsletter with the 
latest news about EMMA has been sent out 8 times since D6.2 was submitted (March 2015 – November 2015) aimed at 
stakeholders and potential MOOC providers. 
 
In this document links can be found to all dissemination material publically available, in case materials are not publically 
available they can be found in the Annexes, to avoid duplication online publically available materials are not included in the 
Annexes. 

2 Website  

In the period from M13-M22, the EMMA platform (http:/europeanmoocs.eu/) was used as the main web presence for the 
project with a link to the original project site (http://project.europeanmoocs.eu/) which served to support the project’s 
communications.  
 
Updates and adaptations to the original project website (http://project.europeanmoocs.eu/) continue to be made according 
as the project develops, with this site providing regular news updates, additional information including access to press 
releases and newsletters and a continuous flow of information related to project activities. In the last period M13-M22, the 
following updates took place: 
 
The Get Involved TAB: 

- Become an EMMA MOOC provider page: http://project.europeanmoocs.eu/project/get-involved/become-an-emma-
mooc-provider/. This is an information and recruitment page for potential new MOOC providers. Through 3 simple 
questions the page explains why and how you can become a MOOC provider on the EMMA platform: 

http://europeanmoocs.eu/
http://project.europeanmoocs.eu/
http://project.europeanmoocs.eu/
http://project.europeanmoocs.eu/project/get-involved/become-an-emma-mooc-provider/
http://project.europeanmoocs.eu/project/get-involved/become-an-emma-mooc-provider/
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1. Why become an EMMA MOOC provider? 
2. What does it cost to become an EMMA MOOC provider? 
3. How to become an EMMA MOOC provider: this provides all practical information to submit a 

proposal, a template MOOC proposal form is available, and the steps after submission as well as the 
criteria the EMMA selection committee is taking into account is explained in detail. 

- Space around the Summer School (4-11 July 2015) http://project.europeanmoocs.eu/project/get-involved/summer-
school/. This was used to announce the Summer School and inform the participants about the programme.  
Now you can also find all presentations and photos from the summer school there. 

- Page for the Webinar Series: http://project.europeanmoocs.eu/project/get-involved/webinar-series/ 
- Page for the Video competition: http://project.europeanmoocs.eu/video-competition-i-like-emma-because/ 

 

 
 
The EMMA the platform (http:/europeanmoocs.eu/)  has undergone extensive updates in order to prepare for the new  
MOOC rounds. Before the Autumn 2015 round of EMMA MOOCs the platform has been totally re-styled and given a 
new more attractive modern homepage. At the top of the new homepage quick action buttons can be found: 
 

- ABOUT:: leads you to the project website, where potential providers can find out how to get involved 
- MOOCS: brings you to the overview page of MOOCS on EMMA 
- #EUMOOCS: A slider where the latest tweets and Facebook posts are shown, the link leads you to all 

contact info and further links to social media channels 
 
Further down the Homepage features: 

- A short project description, with action buttons to find more info about the project, project news and how to 
get involved 

- “How does EMMA work” highlight box, to introduce to new providers & learners the main features of EMMA 
MOOCs 

- Overview of most recent MOOCs 
- The #IlikeEMMA video competition, with links to submitted videos  
- Latest News 
- Overview of the Providers 
- Contacts 
- Overview of EMMA Partners 

 

  

http://project.europeanmoocs.eu/wp-content/uploads/2015/02/EMMA_New_MOOC_Proposal1.docx
http://project.europeanmoocs.eu/project/get-involved/summer-school/
http://project.europeanmoocs.eu/project/get-involved/summer-school/
http://project.europeanmoocs.eu/project/get-involved/webinar-series/
http://project.europeanmoocs.eu/video-competition-i-like-emma-because/
http://europeanmoocs.eu/
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The modern design makes it easy to scroll through all different blocks and quickly find the part that interests you 
whether you are a potential provider, learner or other stakeholder, there is no need any more to click on different 
tabs. Also care has been taken to make the page dynamic with immediate updates from the latest social media and 
news posts. 
 
 

3 Social Media Channels 

EMMA has 4 social media channels in place: Facebook, Twitter, YouTube and Slide share. 
Regular posts are made on all these channels and numbers are growing steadily. 
 
At the moment the status is: 

 Twitter: 2570 followers 

 Facebook: 1715 likes 

 Youtube: 3468 views 

 SlideShare: 19375 views 
 
In the last period Twitter and Facebook have been used to recruit new EMMA learners and new MOOC providers, post 
regularly about project news, and other interesting news in the MOOC world. Both channels have also been extensively 
used to connect with different relevant stakeholders, e.g. MOOC aggregators, conference channels, key people in the 
MOOC world. 
 
YouTube has been used to upload MOOC intro videos (to promote the MOOCS) short interviews with MOOC experts, 
EMMA platform tutorial, #IlikeEMMA EMMA video competition videos and the first EMMA webinar.  
 
Slide share has been used to upload all Summer School presentations, which have been very popular to rewatch. 
Presentations from conferences are also regularly uploaded here. 
 
We also take care that the different social media channels cross-communicate as well as possible, so for example when a 
new slide share is uploaded we post about it on Twitter and Facebook, the same counts for a new video that is uploaded on 
YouTube. 
 

https://www.facebook.com/EUmoocs
https://twitter.com/EUmoocs
https://www.youtube.com/channel/UCrGXaJPa962ofQftbQi-vbA
http://www.slideshare.net/eumoocs
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4 Leaflets 

 
Since the submission of D6.2.1, the general EMMA leaflet has been updated and specific MOOC leaflets have been 
produced. 
 
Updated general leaflet 
As the University of Leicester has withdrawn from the 
project, it was decided that the general English 
project leaflet needed to get an update. The partner 
name was removed and the text has been changed to 
include into “A team of 11 partners across 7 
countries”. The updated leaflet can be found here. 
 
MOOC leaflets 
For the Autumn 2015 round special MOOC leaflets in 
the MOOC languages have been produced to be 
used as an online leaflet or for print out by partners. 
The leaflets had a template design but partners could 
ask for specific customisation in case they felt that 
was necessary. MOOC specific leaflets have been 
produced for the following MOOCS:  
 

- Assessment for learning in practice 

- Climate change: the context of life experiences 

- Copyright DIY 

- Cultural heritage, social innovation and new citizenship 

- General and social pedagogy: theory and research 

- Lisbon and the sea: a story of arrivals and departures 

- The organisation of cultural enterprises 

 

5 Newsletters and Journals  

Since the submission of D6.2.1, newsletters have been sent out on a regular basis to the dedicated EMMA database which 
now includes 2030 subscribers.  
 
Since the last report 8 newsletters have been sent out (click on the titles to go to the Newsletter, or find them at 
http://project.europeanmoocs.eu/project/publications/): 
 

November 2015 EMMA’s doors are open to new MOOC providers 

October 2015 New MOOC round and the EMMA platform tops 7000 validated users 

September 2015 EMMA preparing for new MOOC round in autumn 

July 2015 EMMA wishes everyone a relaxed summer after a busy MOOC year 

June 2015 EMMA MOOCs attract over 4000 learners 

May 2015 EMMA team kept busy with lots of interest and new activities 

April 2015 Diversity brings opportunity 

March 2015 Spring offer of MOOCs launched 

 

http://project.europeanmoocs.eu/wp-content/uploads/2014/09/1463_EMMA_leaflet_v6.pdf
http://project.europeanmoocs.eu/wp-content/uploads/2014/09/leaflet_moocs-assessment_web.pdf
http://project.europeanmoocs.eu/wp-content/uploads/2014/09/leaflet_moocs-climate_web.pdf
http://project.europeanmoocs.eu/wp-content/uploads/2014/09/leaflet_moocs-copyright_web.pdf
http://project.europeanmoocs.eu/wp-content/uploads/2014/09/leaflet_moocs-cultural-heritage_web.pdf
http://project.europeanmoocs.eu/wp-content/uploads/2014/09/leaflet_moocs-pedagogy_web.pdf
http://project.europeanmoocs.eu/wp-content/uploads/2014/09/leaflet_moocs-lisbon_web.pdf
http://project.europeanmoocs.eu/wp-content/uploads/2014/09/leaflet_moocs-cultural-enterprises_web.pdf
http://project.europeanmoocs.eu/project/publications/
http://us8.campaign-archive2.com/?u=17ce08681f559814caf1359d3&id=c7a957e829&e=4ccfbda978
http://us8.campaign-archive1.com/?u=17ce08681f559814caf1359d3&id=12aabfd6aa&e=cc39d64f1d
http://us8.campaign-archive2.com/?u=17ce08681f559814caf1359d3&id=44511b3d90&e=6185888b14
http://us8.campaign-archive2.com/?u=17ce08681f559814caf1359d3&id=ff1bcb8635&e=cc39d64f1d
http://us8.campaign-archive1.com/?u=17ce08681f559814caf1359d3&id=293f48cc95&e=cc39d64f1d
http://us8.campaign-archive2.com/?u=17ce08681f559814caf1359d3&id=d5c2147b12&e=1ff0bbe0c1
http://us8.campaign-archive1.com/?u=17ce08681f559814caf1359d3&id=1bf3182330&e=cd73998958
http://us8.campaign-archive1.com/?u=17ce08681f559814caf1359d3&id=45b0062590
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The Newsletter provides links to the EMMA website as well as to the social media channels. The targeted number of issues 

of these newsletters is 9 times per calendar year.  

6 Press releases 

The EMMA project aims to send out press releases with highlights of the project every few months. The press release is 
mainly targeted at stakeholders, policy-advisers and decision-makers at institutional, regional, national and European level.  
 
Two press releases have been distributed since D6.2.1, in May 2015 (third MOOC round) and in October 2015 (fourth 
MOOC round) similar press releases are planned for the future at key moments in the project. 
 
Below you can find (links to) these press releases which are also available in different languages at 
http://project.europeanmoocs.eu/project/publications/ 
 

 
6 May 2015 

 
Latest EMMA offer includes first MOOCS translated in 3 languages 
 
Press Release announcing new EMMA MOOC round and inform about the EMMA Summer School 
 

 
7 October 2015 

 
New MOOCs on Learning Assessment and Copyright in multilingual EMMA offer for the new school 
year 
 
Press Release announcing the new MOOC round as well as the video competition and call for new 
MOOC providers  

 

7 Student recruitment mailings 

 
Mailings have been send out since February 2015 to learners in past MOOC rounds of EMMA to point them to the new 
MOOC offer available and to invite them to submit a video for the Video Competition. The MOOC mailings included an 
overview of the upcoming MOOCs, with short descriptions, and links to the MOOCs on the platform. 
 

16/12/2015  Last call! Submit your video now! #ILikeEMMA 

11/12/2015  Win a 200€ Amazon voucher in the EMMA video competition! 

26/11/2015   Win a 200€ Amazon voucher in the EMMA video competition! 

21/10/2015   EMMA - EUmoocs:  new MOOCs for you! 

28/05/2015   EMMA - EUmoocs:  new MOOCs for you! 

01/04/2015   Check out the upcoming MOOCs on EMMA! 

26/02/2015  EMMA - EUmoocs: spring programme of new MOOCs 

 

http://project.europeanmoocs.eu/project/publications/
http://project.europeanmoocs.eu/wp-content/uploads/2015/10/EMMA_press_release_20151007_EN_final1.pdf
http://project.europeanmoocs.eu/wp-content/uploads/2014/09/EMMA_press_release_20150504_EN.pdf
http://project.europeanmoocs.eu/wp-content/uploads/2014/09/EMMA_press_release_20150504_EN.pdf
http://eepurl.com/bJHEQH
http://eepurl.com/bI7tXz
http://eepurl.com/bHxKuj
http://eepurl.com/bC4mYv
http://eepurl.com/bouXvH
http://eepurl.com/biDmLD
http://eepurl.com/bfn4FH
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8 EMMA MOOC forms, guides and catalogue  

In order to recruit as many students as possible for each MOOC, promotion of the MOOCS offline and online is crucial, 
preferably as early as possible ( at least one month before the MOOC starts) After the first rounds of EMMA MOOCS, the 
dissemination team at ATiT, has put a process in place in order to gather the information from the different MOOC provider 
in a structured way. Three forms were introduced: Description Form A: description of the MOOC and basic information; 
Elaboration Form B send to the person responsible for intellectual content of the MOOC in order to get more in-depth 
information about the topic, format and lessons planned. The last form is Promotion form C: send to the person responsible 
for the promotion of the MOOC in order to get information on the channels that will be used for promotion, highlights that can 
be used in promotion and social media actions/ posts planned. The information gathering via these forms has been proved 
successful and it provides everyone in the team a standardized format to share information about the MOOCs, this workflow 
is now adopted for each new MOOC round. The forms can be found in Annex 3. 
 
After the information gathering though the forms A, B and C an EMMA MOOCs Catalogue was created to provide partners 
and external multipliers with all the information about the upcoming MOOC round, to make it easier for them to promote the 
MOOCs. Two versions of the MOOC catalogue are available: One 
public catalogue, available for everyone here and another private 
version for the EMMA consortium that includes some extra 
internal links to the google shared drive. 
 
In the public version you can find per MOOC: 

- An overview of the MOOC “At a glance” with the start 
date, duration, hours of study, license. Recognition 
option, teachers 

- Bio & photo of the teacher(s) 
- Description of the MOOC: A short description 

summarising the aim and content of the MOOC 
- MOOC structure: explains the structure and different 

proposed chapters/lessons from week to week 
- Learning outcomes: explains what you will have learned after taking the MOOC 
- Target audience: explains for whom the MOOC is most useful/ the level 
- MOOC format: explains how the MOOC will be delivered: text-based, videos, literature reading etc. 
- Overview of Promotional material: Links to The Promo video, Press release page, Cover image, Leaflet, Webpage, 

and the MOOC hashtag 
 

To make the two pages easy to read and attractive this information has been mixed with a few quotes from the MOOC. 
 
Last but not least the dissemination team at ATiT has written two guides for EMMA partners and future MOOC providers, in 
order to help them with the planning of the promotion of their MOOC and to help them using social media during their 
MOOC in order to engage students better: 
 
- Using Social Media to make your MOOC more effective and engaging  
- Promote your MOOC and other EMMA MOOCs in the most effective way  
 
 
 
 
 
 
 

http://project.europeanmoocs.eu/wp-content/uploads/2014/09/EMMA_MOOCs_Catalogue_Autumn_2015.pdf
http://project.europeanmoocs.eu/wp-content/uploads/2014/09/E_MOOC_Promotion_Guide_public.pdf
http://project.europeanmoocs.eu/wp-content/uploads/2014/09/E_EMMA_MOOC_Promotion_Guide.pdf


  

 

10 | P a g e   
 

9 EMMA Video competition 

 
The EMMA video competition was launched in October 2015 as a 
promotional campaign to: 
- generate more activity, likes and followers for the EMMA social 
media channels through a fun campaign 
- to attract more learners by creating short testimonials from other 
learners 
 
The competition was launched in October 2015 together with the 
fourth EMMA MOOC round, with a deadline of submission on 18 
December. 
 
A Video competition page was designed: 
http://project.europeanmoocs.eu/video-competition-i-like-emma-
because/ where the competition is explained, example videos are 
shown and a form for submission is available. A social media 
campaign was launched and mailings were sent out to EMMA 
learners to announce the competition to them. All videos will be 
uploaded to the EMMA YouTube channel and a special playlist. 
Partners will vote for the best video beginning of January 2016, 
the winner will be announced in the last 2 weeks of January 2016 
and receive a 200 euro Amazon voucher. 

10  EMMA Conference Pull-up 

and Poster 

 
A pull-up poster was produced in English for use at 
international events and which can also be translated in 
partners’ own languages for local production and use. 
This is a design for a promotional rather than an 
academic poster and focus rather on the key message 
in an attractive visual style. The design is in line with the 
EMMA housestyle and also contains links to the social 
media channels and a QR code to the EMMA 
promotional video.  
 
The pull-up poster was used for the first time at the 
eMOOCS conference from 18-20 May 2015 in Mons, 
Belgium. A similar poster in A0 format (resizable to A4 
or A3) was designed.  
 
You can find the Roll-up poster in Annex 1 and the A0 
poster here. 
 
 

     
 
 

http://project.europeanmoocs.eu/video-competition-i-like-emma-because/
http://project.europeanmoocs.eu/video-competition-i-like-emma-because/
https://www.youtube.com/channel/UCrGXaJPa962ofQftbQi-vbA
https://www.youtube.com/watch?v=Jz6y8ulFkbg&list=PL83SXKgZ3V6eBQL15eTSSSCpONE2xxlIy
http://project.europeanmoocs.eu/wp-content/uploads/2014/09/1508-EMMA-PosterA0-_v1.pdf
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11  Webinars 

 

 
 
In order to help with the recruitment of new MOOC providers and as a further dissemination action a series of webinars is 
being organised by the team. The first of these webinars took place in November 2015 and can be watched here, this series 
will continue in early Spring 2016. The idea for the series is to provide real-time support to potential providers on the 
different aspects they need to consider when preparing a MOOC for delivery on EMMA. This includes design and production 
issues as well as the use of the EMMA translation and transcription services and the opportunities for analytics and analysis 
offered by the EMMA platform.  
 

12  Summer School 

 
The highly successful EMMA Summer School which 
took place from 4-11 July 2015 brought together a 
number of potential new MOOC providers in the 
terrific working environment of Ischia, off the coast of 
Naples. The summer school was organised jointly 
with the annual ECTEL summer school, the local 
organiser was the University of Naples Federico II 
with its Federica Weblearning platform. The EMMA 
programme provided a framework for the design, 
production and delivery of MOOCs. It introduced 
participants to theoretical frameworks for pedagogy 
and learning in the massive environment. The 
importance of careful planning at each stage was 
explored through a MOOC work-flow before 
participants were introduced to the EMMA platform. 
Sessions on data tracking and translation introduced 
two of the major added value features on EMMA. 

The event provided a good opportunity to streamline the EMMA approach to MOOC design and delivery and to 
prepare for new provider recruitment in 2015/2016. 
 
To guide the Summer School participants in their journey to create their own MOOC and discover the EMMA 
platform a printed tutorial and cards were created as the one below. More examples can be found in Annex 2. 
 

http://project.europeanmoocs.eu/project/get-involved/webinar-series/can-we-talk-about-european-moocs/
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In order to recruit participants for the Summer School, a promo campaign was set-up, a leaflet was made, on which already 
reported in the prior deliverable (D6.2.1) and an extensive social media campaign was set up. A special closed Facebook 
group was set up, and the organisers engaged the participants to also discuss on the different topics online, the choice was 
made for a closed groups for Summer School parctupants and organiser only in order to gove people a save place to dicuss 
their question, doubts or ideas around MOOC development. Pictures of the Summer School were also shared in this social 
media channel. Further on a short promo video was made and an interview with one of the keynote speakers: 
 
Interview with Larry Cooperman about the EMMA Summer School: 
https://www.youtube.com/watch?v=dt9q5kI7yYw 
 
A n online badge was also create for the Summer School: 

 
 

https://www.facebook.com/EUmoocs?ref=hl
https://www.youtube.com/watch?v=dt9q5kI7yYw
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13  Other dissemination materials 

 

1. Magnetic postcards  
Magnetic postcards were created with beautiful images and quotes. They were handed out at a stand on Online Educa 
Berlin and other conference and people could receive them when they had shared the post about it on Facebook.  
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2. Bookmark 
A special bookmark was produced by the UNINA team, the QR code takes you to the promo video. 

 

3. EMMA presentation – Prezi 
A prezi presentation to explain the EMMA MOOC platform, features and aims: 
https://prezi.com/nmjsegy_ksnn/oeb_emma_final/ 
this presentation was for example used at the stand at Online Educa Berlin. 
 

 
 

https://prezi.com/nmjsegy_ksnn/oeb_emma_final/
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4. EMMA video tutorial 
A video tutorial explaining how the EMMA platform works, for new MOOC providers and other stakeholders: 
https://www.youtube.com/watch?v=oWU_x7BqH_Q 
 

 
 

 

5. Other video material 
 

EMMA promotion video for Federico II University MOOCs:  
https://www.youtube.com/watch?v=FVMT7HooSKM 

 
Short interviews with speakers at EMOOCS2015: 
https://www.youtube.com/watch?v=GkpNDd-
9v6w&list=PL83SXKgZ3V6cI0uu6qu-IU29suRTZ2F_e 
 
Re-examining MOOCs interview with Larry Cooperman 
https://www.youtube.com/watch?v=_MlGZBFoNNk 

 
All videos can be found at the EMMA YouTube Channel: 
https://www.youtube.com/channel/UCrGXaJPa962ofQftbQi-vbA/videos 
 

https://www.youtube.com/watch?v=oWU_x7BqH_Q
https://www.youtube.com/watch?v=FVMT7HooSKM
https://www.youtube.com/watch?v=GkpNDd-9v6w&list=PL83SXKgZ3V6cI0uu6qu-IU29suRTZ2F_e
https://www.youtube.com/watch?v=GkpNDd-9v6w&list=PL83SXKgZ3V6cI0uu6qu-IU29suRTZ2F_e
https://www.youtube.com/watch?v=_MlGZBFoNNk
https://www.youtube.com/channel/UCrGXaJPa962ofQftbQi-vbA/videos
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14   Annexes 

1. Annex 1 Roll-up poster 



Open for organisations to:
• Host their MOOCs on EMMA 

• Translate and transcribe their MOOCs 
in other languages 

• Track and analyse  
learner engagement 

Open for learners to:
• Access free, massive, open, online 

��������	
��	����

���
������

• Create their own personalised 
����
	
����
��

• Explore Europe’s rich cultural diversity 
	
�������������	����

����

�	��

MOOCS WITH A 
EUROPEAN FLAVOUR

EMMA partners:

HAVE A LOOK 
AT OUR VIDEO

Become friends with EMMA:

 europeanmoocs.eu
 info@europeanmoocs.eu  

 facebook.com/EUmoocs
 twitter.com/EUmoocs

This project has received funding from the European Union’s Competitiveness and Innovation framework 
Programme under grant agreement no 621030

 #EUmoocs 
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2. Annex 2 Summer school material samples 









�����������	�������


Closing date:
To be publish: _______/________/____________
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Closing date:
Starting Date: _______/________/____________

Users enrolled ___________

Max number of users per group: __________

Note for 
Reviewers

_______/________/____________

QUESTION 1
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Peer assessment Lesson:  ________________________     | Unit:____________________________
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How many reviewers for each assignment? ________________
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Narrative Criteria
Open question

QUESTION 2

Grade Min. Max.
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Checklist

Enter answers here (separated by semicolon)

Add Notes
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3.  Annex 3 Forms A, B and C for MOOC information gathering 



a. MOOC Description form – to be completed and returned to Eleonora Panto, CSP by 29 January 2016 

Double language: English and your own language 

Item to complete (English) to complete (own language) Guidance 

Title of MOOC   
Please use 10 words or less and try to make the title as attractive 
and inviting as possible in your own language 

MOOC teaser text   

Please use a max of 60 words, focus on: 
- what is unique about your MOOC,  
- what is most attractive about it and  
- why it is relevant for your target audience 

English 

Item to complete (English) Guidance 

Name of person 
completing this form 

 
This should be the person who is the first point of contact for this MOOC, 
please include name, email address and mobile phone 

Institution providing 
this MOOC 

 Official name of your institution/organisation/company 

Available languages   Please use the relevant language code: EN/ES/ET/IT/NL/PT/FR/CA  

MOOC image  
Send us an image without text in good resolution (preferably in aspect ratio 
width : height = 13 : 16 and resolution at least 480 pixels width)  to be used on 
project website & platform. 

Availability of intro 
video 

 
All MOOCS have to have available a short introduction video, welcoming 
potential participants which should then be subtitled in all relevant languages. 
Please indicate when you have this ready and send us the video. 

Enrolment start date  Please indicate the date when the enrolment will be opened on the platform. 

Start date MOOC  Please indicate the date when this MOOC will start. 

Duration  Please state the duration in weeks of this MOOC . 

Certification  

Choose one or more options for certification that you would like to provide for 
your MOOC: 

1. Course without certification 
2. EMMA certificate of completion available (paid)  
3. EMMA certificate of completion available (free)  
4. Provider certificate of completion available (paid) 
5. Provider certificate of completion available (free)  



6. Verified certification available (paid) 
7. Verified certification with ECTS credit points available (paid)  
8. Verified certification available (free) 

Promotional contact  
 
 
 

Please provide the name and contact details of the person in your institution 
responsible for promoting this MOOC, please include name, email address and 
mobile phone. 

Delivery contact  
Please provide the name and contact details of the person in your institution 
responsible for the academic contents and delivery of this MOOC, please 
include name, email address and mobile phone. 

 



 

b. MOOC Elaboration form – to be completed in English and returned to ATiT asap before the start date of the MOOC 

 

Item Please complete Guidance 

Name of person 
completing this form 

 
This should be the person who is the responsible for the academic contents and 
delivery of this MOOC, please include name, email address and mobile phone. 

Title of the MOOC  Please complete the agreed title of this MOOC. 

Short description of the 
target audience for the 
MOOC 

 
Please focus on who this MOOC is aimed at and suggest the type of people who 
would be interested in the MOOC, e.g. what faculty/university department might 
be interested, what interest groups should be targeted. 

Hours of study  Please indicate how many hours of study per week are associated with this MOOC. 

Recognition options  Please indicate what, if any type of certification options are available. 

MOOC format  

Please indicate the type of learning activities that are provided in this MOOC, e.g. 
are their collaborative activities? Do you have regular quizzes? Are there 
assignments to be completed? Are there assessment opportunities, what type of 
learning materials are provided? Etc. 

MOOC structure  
Please include the structure of the MOOC, this should include the titles of the 
lessons of the MOOC to provide a list of topics to be covered in the MOOC. 

Academic staff  
Please indicate the names and contact details of other academic staff involved in 
the delivery of this MOOC. 

Licensing options  
Please indicate the type of license in operation for the contents provided in this 
MOOC. 

Learning outcomes  
Please provide a short description (60 words max) of what it is that people can 
expect to learn in the MOOC. 

Online channels  

Please indicate the different online channels and tools that you are planning to 
use to engage with your participants, this includes social media channels like 
Twitter and Facebook, blogs, email lists, websites, fora, etc. (provide the specific 
urls of these channels). If you are planning to use a specific hashtag for this MOOC 
please provide it here. 

Useful champions  
Please provide the names of at least 8 relevant individuals who are either giving 
and/or quoted or mentioned in the MOOC who use social media who can be 
involved in promoting the MOOC by having them post, endorse/retweet etc. 

 



c. MOOC promotion form – to be completed in English and returned to ATiT asap before the start date of the MOOC 

 

Item Please complete Guidance 

Name of person 
completing this form 

 
This should be the person who is the first point of contact for the promotion of 
this MOOC, please include name, email address and mobile phone 

Title of MOOC  Please complete the agreed title of this MOOC 

Offline promotional 
channels  

 
Please indicate the offline channels that you will be using to promote this MOOC, 
e.g. university info services e.g. internal mailings etc, newspapers, TV, Radio etc… 

Online promotional 
channels  

 
Please indicate the online channels that you will be using to promote this MOOC, 
this includes Twitter, Facebook, specialist in blogs, mailing lists etc 

Hashtags  
Please indicate at least 5 hashtags that can be used to promote this MOOC 
related to the content of the MOOC or the institution that is providing it 

Social media activation 

☐   I  will post myself  

☐   I will provide the necessary content to ATiT 

☐   Internal social media campaigner will lead  

Please indicate your commitment to either tweet or post on Facebook at least 3 
times a week information about this MOOC from the time that enrolment starts 
to the end of the MOOC OR to send ATiT suitable content that we can use on 
your behalf OR to appoint a colleague as your official “social media campaigner” 
with responsibility for leading on promotion of your MOOC via social media. 

Social media 
campaigner 

Name: 
E-mail: 
Twitter name:  
Facebook name: 
Facebook e-mail address: 

Please indicate the name, contact details and social media channels of the 
person who will actively engage with social media during the lifetime of this 
MOOC. (The Facebook e-mail address is needed, so we can add the person to the 
admin panel of the EUmoocs Facebook page) You can leave this open in case you 
do not have such a person and plan to provide content to ATiT instead.  

  

 


